SOCIAL MEDIA

STRENGTHS

& WEAKNESS

CHEAT SHEET

YouTube

STRENGTHS

Significant market presence with over

2 billion monthly users

Highly engaged, loyal user base across
demographics

Seamless opportunities for partnerships
with creators and influencers

Long-form content potential, allowing
for in-depth storytelling

Strong SEO benefits due to integration
with Google search

WEAKNESSES

Video content development can be
time-consuming and resource-intensive
High competition for visibility without
paid advertising

Retention and engagement require
consistent content output

facebook
STRENGTHS

Robust tools for creating detailed business
profiles

Supports customer service with messenger
integration and comment management
Large user base across diverse
demographics

Effective for community-building through
Groups and Events

Allows retargeting options to re-engage
with audiences

WEAKNESSES

Time-intensive to manage due to high
volume of customer comments and
messages

Strong competition, both organically
and in the ad space

Younger audiences are shifting focus
to other platforms

Excellent for raising brand awareness
and showcasing visual content

Allows for a detailed, professional business

profile to drive traffic

Supports customer service management
through DMs and comments

Multiple content formats (Stories, Reels,
Posts) to diversify engagement

Effective for influencer and brand
collaborations

WEAKNESSES

. Time-intensive to manage comments,
DMs, and engage with followers

Heavy competition for organic reach;
strong emphasis on ad spends for growth

Algorithm changes often affect organic
reach and visibility

TikTok

STRENGTHS

. Massive market presence and growing
rapidly among Gen Z and Millennials

High engagement, with users spending
more time on the platform

Ideal for user-generated content
and authentic brand storytelling

Quick to trend with relatable,
creative content

Partnerships with creators are effective
and accessible

WEAKNESSES

« Regulatory concerns in some regions,
creating platform stability concerns

Video content creation is resource-
intensive and requires quick turnarounds

Trends evolve rapidly, requiring agile
content strategies

DZ‘creative

Linkedin ﬁ m

STRENGTHS

« Ideal for building a professional network
and brand authority

Effective for B2B marketing and lead
generation

Supports thought leadership with articles
and posts

Advanced niche targeting options within
ad campaigns

Access to decision-makers and
professionals across industries

WEAKNESSES

« Ad campaigns can be costlier compared
to other social media platforms

Engagement can be inconsistent,
especially without a strong content
strategy

Platform leans toward professional
topics; may not suit all industries

Pinterest

STRENGTHS

» Drives high traffic to external websites,
especially for lifestyle and e-commerce
brands

Highly effective for lifestyle, DIY,
and visually appealing content

Easy to share evergreen content like
infographics, how-to guides, and recipes

Searchable content with long shelf-life,
providing sustained traffic

Supports shoppable Pins and integration
with e-commerce

WEAKNESSES

« Narrow audience focus; primarily
appealing to lifestyle and hobbyist users

Limited interactive features compared
to other platforms




